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I.’Ippogrifo is a marketing and communication agency
specialised in B2B integrated direct response
communication.
L'lppogrifo conducts marketing actions aimed at the
added value of integrating various strategic disciplines
such as direct marketing, the Web, public relations and
traditional communication.
These activities are all
monitored in order to analyze the returns achieved.
This is LUlppogrifo’s core business. With its particular
specialization in the context of the business to business
market, U'lppogrifo offers global communications
strategies, to offer its clients one interlocutor alone, thus

enabling rapid achievement of business targets.

Strategic consultancy

Visual design and ADV (brochures, catalogues, photo

shoots, videos, institutional communication, Below the line)

Direct marketing in Italy and overseas (mailing,

telemarketing, email marketing)

Fairs and events (planning and turnkey production of

various stands and locations, organization of events)

Internet (web design, web marketing, search engine

positioning)

Public relations (newsletters, house organs, press office)
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There are few communication agencies specialised
in business marketing (B2B). Clients collaborating
with L'lppogrifo are proposed initiatives of high
added value.

Hundreds of direct communication campaigns,
references from leading firms in the sector and a
successful case history all make L'lppogrifo a
guarantee of excellence in the professionalisms

it offers.

A recent study on SMEs has pointed out that the first
thing a company expects from its collaboration with a
communication agency is an increase in its clientele.
The second is customer loyalty of this acquired
clientele. It is rare to see a communication agency
declare this mission.

L'lppogrifo declares it immediately: it exists in order to
increase its partners’ sales and number of clients.
Those working with L'lppogrifo need to know that the
team works for this purpose: each project is conceived
to create value and profit; its customer loyalty testifies

the success of the agency’s actions.




Strategic consultancy has become the
real bonus of the modern communication
agency.

Companies often need some support
in establishing the best positioning of
a product or in defining the best
marketing and commercial strategy.
L'lppogrifo  supports its client in
drawing up the most appropriate
marketing and communication plan
for accomplishing the business

objectives expressed.
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Brochure, catalogues, leaflets, photo

shoots and videos are essential tools for
communicating. They must, however, be
integrated with all the other marketing actions
and match the general image.

Advertising Campaigns on specialised
magazines, means planning, and publicity
message studies are part of the know-how that

Llppogrifo places at its clients’ disposal.
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Trade fairs are still one of the marketing actions
most used by B2B companies

Llppogrifo creates dedicated working groups with
architects, designers and choreographers, in
order to present the best location for trade fairs,
workshops or conventions.

The agency can offer projects of great impact

within the budget at your disposal.
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The culture of Italian SMEs does not yet include an
operational use of the Internet.

Visibility (in the new business) and customer
service are the two main functions to look for in
your website.

The implementation of dynamic and interactive
sites and of a web marketing strategy which
associates the other communication tools with the
site mean Llppogrifo’s projects are high added
value investments with a definite return.

LUlppogrifo is a GOOGLE and YAHOOQO advisor
and can provide its clients with the highest visibility
for their website, with its positioning at the top of

the main search engines (pull communication).

Publishing  newsletters or house
organs, establishing a relationship
with the sector media, emphasising
the company’s activities with bulletins
on the Internet site are all activities
which increase brand value.

The press office handles public
relations, monitoring activity feedback
and following a distinct publishing
plan. L'lppogrifo trains the press office
managers and handles its clients’
public relations through a shared

project.
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Ulppogrifo has been implementing
direct marketing campaigns success-
fully for its clients for years, with
actions in the ltalian market and
overseas.

In sectors of greatly differing activities,
Ulppogrifo  generates commercial
contacts by contacting prospective
clients with mailing, telephone marketing
and email marketing (push communi-
cation). The success of its campaigns
is guaranteed by a careful work of
target audience segmentation and by
quality databases being written with
the lists of enterprises to contact.
Direct marketing offers low costs, fast,
measurable returns and represents a
strategy of absolute value for B2B

enterprises.
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Il mediterraneo:

VALORI E VALORE
DELBENI CULTURALI
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Customer “"
ANSA, Roma
Sector e L ey e el il
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First italian AL, nlrmiians i o fall

press agency

Services
Below the line,
events,

direct marketing,
advertising,
web marketing

CASE HISTORY
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Customer
AMGA srl, Udine

Sector
The multiutility of Friuli
(water, energy, gas)

Services
Below the line,
advertising,
web design

CASE HISTORY






